Case Study: Nawgatmg
the "Zero-Click" Era

Preparing EcoFlow Dynamics for the Shift to Al-First
Visibility




1. The Client Profile

Client Industry Business Model

EcoFlow Dynamics (Fictitious) B2B Sustainable HVAC & Smart SaaS + Hardware Integration
Energy Management

The Goal: Maintain market leadership during the rollout of Google's Al Overviews (SGE) and the
rise of "Answer Engines" like Perplexity and ChatGPT.



2. The Challenge: The "Visibility
Paradox"

In late 2024, EcoFlow Dynamics noticed a troubling trend. While their
traditional keyword rankings for "Industrial Energy Efficiency"
remained in the Top 3, their organic click-through rate (CTR)
plummeted by 28%.

[J) The Diagnosis

Google's Al Overviews were now answering user queries
directly on the search results page. Users were getting the
information they needed—comparing EcoFlow's specs
against competitors—without ever clicking through to the
website. EcoFlow was "winning" the ranking game but
"losing" the traffic game.




3. The Floating Chip Strategy: Al-First Optimization

Floating Chip moved beyond traditional SEO to implement a three-pillar Generative Engine Optimization (GEO)

framework.

Pillar A: Technical Machine-Readability

To ensure Al models could easily parse and cite EcoFlow's data, Floating Chip overhauled the site's technical

architecture;

Advanced Schema
Deployment

Beyond basic metadata, we
Implemented Service,
Organization, and FAQ schema
using JSON-LD to define
EcoFlow as a distinct "Entity" in
Google's Knowledge Graph.

Implementation of lims.txt

Floating Chip pioneered the use
of a /lims.txt file—a new standard
that provides a clear, markdown-
based summary of the site
specifically for Al crawlers to
Ingest.

API-First Indexing

We  ensured all  technical
documentation was available in
formats that Al "browsing" tools
could easily scrape without being
blocked by complex JavaScript.



Pillar B: The "Answer-First" Content Model

We shifted the content strategy from "Long-Form Blogs" to "Citation-Ready Assets."

A

The Inverted Pyramid

Articles were restructured to lead with
a 50-word "Executive Summary" that
to the
primary query, making it the perfect
"snippet" for an Al Overview to lift.

provided a direct answer

Fo
Topical Clusters

We moved scattered

away from
keywords to deep topical authority. By
15+

"Decarbonizing Cold Storage,"

interlinking articles

on
we
sighaled to LLMs that EcoFlow was the
definitive source on this niche topic.

5T
"X vs. Y" Comparison Hubs

that Al
comparisons, we created unbiased,

Knowing excels at
data-heavy comparison pages. This
increased the likelihood of EcoFlow
being cited when users asked
ChatGPT, "What are the pros and cons
of EcoFlow vs. [Competitor]?"



Pillar C: Building "Entity Sentiment"”

Al models don't just look at your site; they look at what the internet says about you.

Strategic Digital PR

Floating Chip secured mentions (not
just links) In top-tier engineering
journals. These unlinked mentions
helped train Al models to associate
EcoFlow with "Reliability" and
"Innovation."

Reddit & Community Seeding

We engaged In technical subreddits
and forums, ensuring that real-world
user discussions—often used as
training data for LLMs—reflected

EcoFlow's product strengths.



4. The Results

After six months of the Al-First Visibility program, the results shifted from "reclaiming traffic" to "owning the

conversation."

64%

Al Overview Presence

EcoFlow Dynamics appeared as a
cited source in 64% of relevant Al
Overviews, up from just 12% before

the project.

42%

Brand-Led Search Volume

While generic informational traffic
stayed flat, branded searches (users
searching for "EcoFlow HVAC
solutions") increased by 42%, proving
that being cited by Al drove higher
brand recall.

3X

Conversion Quality

Lead quality improved significantly.
Visitors arriving from Al-driven
citations had a 3x higher conversion
rate than traditional search visitors
because they were already pre-
educated by the Al's summary.



5. Conclusion: The New Search Reality

"The goal is no longer just to be the first link; it's to be the only answer the Al nheeds to give."

— Strategy Lead, Floating Chip Internet Technologies

By preparing for an Al-first world, EcoFlow Dynamics didn't just survive the "Zero-Click" era—they turned it into a
competitive advantage. Floating Chip continues to monitor the evolution of LLMs to ensure that when a user asks a

qguestion, the Al always points to our clients.

Ready to prepare your website for the Al shift?

Visit FloatingChip.com to explore our Al-First Visibility services.


http://floatingchip.com/

